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THE ULTRAHIP couPLE BEHIND KARMALOOP
THAT STUNNINGLY SUCCESSFUL LOCAL STREETWEAR COMPANY,
HAS SETTLED INTO THE PERFECT NEW NEST.
SURPRISINGLY, IT'S FAR MORE CLASSIC THAN CUTTING-EDGE.

BY RACHEL SLADE | PHOTOGRAPHS BY JORG MEYER
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Sometimes, being
outrageously coolisa
workin progress. Just ask
husband-and-wife team
Dinaand Greg Selkoe, who
together founded Karma-
loop, the ridiculously
successful Boston-based
clothingempire (projected
sales this year of $120 mil-
lion) that outfits the hippest
of hipsters across the planet.
Yes, the planet.

Relaxing on the couch
intheirnewcondoon the
19th floor of the Back Bay’s
Clarendonbuilding, Dina
listens while Greg talks
intensely and quickly—his
lighteyes flashing—about
the business, “Karmaloop
repsverge culture,” says Greg
(whoalso justhappenstobe
on theboard of the Kanye
West Foundation). Verge
culture? “It's cut-and-paste
culture, with lots of influ-
ence from Asia,” he explains.
Vergers “all live online, with
many influences...everything
from Indian bongo musicto
hip-hop toanime. They mix
itup and make it theirown.”

Mixing things up and
making them theirownis
somethingthe Selkoes know
plenty about. Six months
ago (and just sixdays before
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their daughter, Beatrix, was
born), Gregand Dina moved
from their very contempo-
rary Downtown Crossingloft
to the Back Bay, and drasti-
cally shifted their living style
from what Dina calls “sharp
edges” modern toclassical.
But what about the schism
between their company’s
target audience and the
conservative aesthetic that
pervades their new place?
Dinaisn'tembarrassed to
acknowledge that she and
Gregare growingup. “Thisis
alongtime home,” she says,
glancingat Beatrix, who'son
the other side of the uphol-
stered Ralph Lauren bed. “It
feelsalittle more mature.”
Meanwhile Greg, who has
been listeningin, starts talk-
ingagain—about how he and
Dinamet, the evolution of
Karmaloop, and how all of
the above conspired toland
the Selkoes precisely where
they are right now.

Mt

Thestorybegins in the
*80s, when Dinaand Greg
wereat Brookline High
together. (Theywere friends
who never dated, but he
secretly categorized her
as marriage material ) It
wasn'tuntil yearslater that
Gregdecided he wanted to
spend more time with her,
and invented areason to:
Heshowed upather house
one day and invited him-
selfinside, claiming that
he needed tocall his mom.
“Had I known him better,
ITwould've knownitwasa
ruse,” says Dina.

Above, from top, the bedroom, outfitted in Ralph Lauren designs;
theinformal dining area, Right, Dina and Beatrix in the nursery.
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Greg takes a breather among some of Boston's tallest
landmarks on the Selkoes' 19th-floor roof deck.
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Atthetime, Gregwas
sellingads forafriend’s
electronic music magazine,
which covered skateboard-
ing, DJs, and hip-hop. He
noticed thatall the heroes of
the genre were wearing simi-
lar gear, “It was very futuristic
stuff, alotlike TheJetsons,”
hesays. “All the celebrities
who were wearing this stuff
lived inL.A.or New York, and
sothat’s where the [stores
offeringit] were. I figured you
could really make abusiness
sellingitifyoucould getitout
totherestof the country.”

Runningoninstinct, he
convinced a friend to partner
with himon Karmaloop, an
online-onlyclothing retailer.
Withinayear that partner
hadbegged off—but Dinawas
theretopickup theslack. "I
was in law school and would
mail packages on my way
toclass,” she says, “Itwas
actually kind of cute. We'd
come home and get excited.
There'dbe, like, two orders
and we'd think, Oh my God!
Howdid they find us?”

Initially,alot of brands
didntwant towork with
Karmaloop because the
company was launched
on the heels of the dotcom
crash, “About 95 percent of
themshut the doorinmy
face,” says Greg.

Still, they pressed on,
using his parents' basement
asawarehouse, turning
everyone theyknewintoa
potential mark, maxing out
thecredit cards, and cash-
inginretirementaccounts.
“Theinitial investment was
$45,000. My entire net worth
wentintothe business,” Greg
says, recallingthat things
gotpretty tense, “Atone
point, Dinaand I together
were $2millionindebt.” Not

surprisingly, all of the above
made their first years of
marriage anythingbut easy.
There was even talkof hock-
ing Dina’s engagement ring.
But the sales started com-
ing—by 2006, the Selkoes
had broken even. And
they kept coming: Unique
monthlyvisits to Karma-
loop’s website soared to
4 million, and KarmaloopTV
became the 18th most popu-
larchannelon YouTube, with
270 million views to date,
That successled to negotia-
tions with anumber of cable
operators for a Karmaloop
channel. The couple had
arrived, no question. Now it
was time to find the perfect
place tocome home to,
Theydecided to look for
digs that would be ideal for
raising kids. But instead of
staying funky, they wanted to
go traditional. Afterlooking
first at several townhouseson
Beacon Hill, Greg wasimme-
diatelysold when helaid eyes
onthe Clarendon building.
“Iknowyouwant tobein
Beacon Hill," he told Dina
by cell phone from the sales
office of the high-rise, “but
yougottatakealookat this
building.” She reluctantly
indulged him—then fellin
love with the views and the
incredible roof deck, which
overlooks the Hancock,
Trinity Church, and essen-
tiallyall of Cambridge.
Theybought two units
before the buildingwas fin-
ished, and Dinathen setabout
designing the interior layout
onherown. She created a
huge open kitchen/living/
diningareaand detailed it
with thick moldings and
walnut and oak flooring.
The two rooms that
have received the most

attention so farare the nurs-
ery,complete with Beatrix
Potter wallpaper, and the
master closet—which started
outas a hallway of doors that
Dinareconfigured intoa
massive room with enough
space for the hundreds of
Karmaloop shoes, bags,
and jackets the couple has
collected over the years,
Dina’sdesign for the
masterbedroom seemed
greatin theory, but nowshe
thinksit'sabit overscaled. “It
looks like youshould be doing
balletin here,” she says. Soto
finish the job, she’s planning
tobringin New Yorkinterior
designer Alexa Hampton,
the queen of traditional
Manhattanite upscale living.
Nomatter how many
twists and turns through
the wilds of cosmopolitan
coolness theirlives have
taken, however, one option
they've never considered
ismovingelsewhere—even
though Greghas found it
hard to convince some of
the employees hebrings
from L.A.and New York to
stay in Boston. His answer
tothe problemisevery
bit as forward-thinking as
you'dexpect: He's creating
anonprofit dedicated to
keepingthe city’sinnovators
right here. 3
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